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New York’s Cannabis Market: A Turning Point as Legacy Meets Legalization

The New York cannabis market is at a pivotal moment, with many in the industry declaring that the true
beginning is now underway. Reflecting on the market’s launch in 2022, industry insiders believe that what
we’re seeing today is how the market was meant to develop all along. The difference is palpable; there’s an
electric energy and momentum that signals a new era for cannabis in the Empire State.

A New Dawn for New York Cannabis

The excitement is undeniable as dispensaries continue to pop up across the state, bringing a much-needed
increase in retail outlets. However, this growth has also exposed a significant challenge: the demand for
quality cannabis products far exceeds the current supply. Retailers are struggling to keep their shelves
stocked, and this demand has created a frenzy for premium products like 7 SEAZ Premium Cannabis, which
often sell out through pre-orders before even hitting the market.

“This is the start of things for real,” say many industry veterans, recognizing the shift as New York’s
cannabis industry finally gains the traction it lacked at its inception. With a three-year window before market
prices potentially hit rock bottom, the race is on for businesses to establish themselves and thrive in this
burgeoning market.

Legacy Market Memories and New Challenges

For those with deep roots in the cannabis world, particularly from the legacy market, the current dynamics
bring back memories of past challenges, like the infamous droughts that would periodically disrupt supply.
These droughts, which could affect even the biggest players, were a hallmark of the pre-legalization era.
Those who lived through these times recall how vital Canadian imports—known as “Beasters”—were in
keeping the market supplied during the lean months from July to October.

These Beasters, often rumored to be grown by Korean gangs in underground operations, were synonymous
with survival during those droughts. The strain M-39, with its quick 39-day flowering period, allowed for
rapid cycles of cultivation and shipment. While not the finest cannabis by today’s standards, it was a lifeline
for many during periods of scarcity.

Building New York’s Cannabis Future

The shift from legacy to legalization has been far from smooth, particularly for New York’s farmers. Many
who began under the state’s Industrial Hemp Research Initiative Program and transitioned into THC cannabis
cultivation have struggled with the state’s lack of support. Despite being licensed, farmers often find
themselves without the necessary tools or resources to succeed in a highly competitive market.



In recent months, the market within the market has become more pronounced. As dispensaries increase, so
does the need for quality product from processors and farmers. Successful brands that have run out of their
own supply are now turning to these farmers to keep their retail partners stocked, leading to a flourishing
wholesale market. The demand for distillate, especially for vape products, remains high, with steady flows of
the golden liquid being essential for many brands to maintain production.

Navigating the Challenges of the Cannabis Market

Despite the opportunities, droughts—both literal and metaphorical—remain a reality. The current shortage in
New York has driven farmers, processors, and brand owners to scramble for high-quality product to keep
their businesses afloat. It’s a situation that echoes the challenges of the legacy market, reminding everyone
that even in the regulated space, supply chain issues can arise unexpectedly.

Farmers are increasingly finding value in wholesaling their crops in bulk rather than navigating the
complexities of branding, packaging, and distribution. For some, this shift has brought a sense of relief, as
they can sell their product upfront and avoid the logistical headaches of running a brand. While the allure of
seeing one’s name on a product in stores is strong, the practicality of bulk sales is proving to be a more
sustainable option for many.

The Future of New York Cannabis

As New York’s cannabis market continues to evolve, the dynamics between legacy practices and new legal
frameworks will shape its future. The wholesale market is poised to grow, with those unable to meet the
quality and flexibility demands of the industry likely to fall behind. Success in this volatile market requires
swift adaptation and strategic pivots, something that seasoned players from the legacy market understand all
too well.

For many farmers, the realization that wholesaling can be more profitable and less stressful than running a
brand has been eye-opening. The cannabis market, like any other capitalist enterprise, will always have those
who prefer the stability of bulk sales over the glamor of branding. Ultimately, how each player chooses to
navigate this rapidly changing landscape will determine their success.

As the market matures, the lessons of the legacy market will continue to inform the strategies of those who
seek to thrive in New York’s legal cannabis industry. Whether through bulk sales or brand-building, the path
to success will be as diverse as the people and plants that make up this unique and dynamic market.
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