
DeSantis Faces $149M Cannabis Legalization
Battle in Florida

As Florida’s Nov. 5 Elections Loom, Cannabis Legalization Debate Heats Up with
Record Funding and Fierce Opposition

As Floridians prepare to cast their ballots on November 5, the debate over legal recreational cannabis has
reached fever pitch. On one side, pro-legalization advocates are rallying behind Amendment 3, which aims to
enshrine the right to use recreational cannabis in the state’s constitution. On the other, opponents, led by
Governor Ron DeSantis, are working to dissuade voters, claiming legalization would have detrimental effects
on public health and safety.

The divide is marked not only by ideological differences but by unprecedented financial support on both
sides. With organizations like Smart & Safe Florida backing legalization efforts and DeSantis wielding the
power of his office against them, the stakes are high, and the rhetoric is even higher.

Record-Setting Fundraising Efforts by Smart & Safe Florida

Smart & Safe Florida, a coalition advocating for Amendment 3, has raised an astonishing $148.77 million in
cash and $953,000 in in-kind contributions, marking this as the most well-funded cannabis legalization
initiative in U.S. history. The major contributor to the pro-legalization campaign has been Trulieve Cannabis
Corp., a medical marijuana company headquartered in Florida, which injected $28 million into the campaign
last week, boosting its total contributions to nearly $138 million.

The financial backing has allowed Smart & Safe Florida to saturate Florida’s airwaves with ads promoting
legalization. From highlighting economic benefits to emphasizing the right to personal freedom, the group’s
ads are now a constant presence on TV, social media, and radio. According to campaign analysts, this level
of funding has enabled the group to conduct one of the most intense advertising pushes for a ballot initiative
Florida has ever seen.

But the pro-Amendment 3 campaign isn’t just a high-profile media affair; it has also sparked an intense
grassroots effort, with supporters rallying across Florida. Volunteers have organized town halls, educational
sessions, and rallies in major cities like Miami, Tampa, and Orlando, aiming to engage and mobilize voters.

Governor Ron DeSantis Ramps Up Opposition Efforts Using State Funds

While Smart & Safe Florida’s campaign is well-funded, Governor Ron DeSantis wields the power of
incumbency and has used state resources to bolster his anti-Amendment 3 stance. In recent months, DeSantis
has leveraged public agencies to promote the message that recreational cannabis poses significant risks to
public health and safety, including a series of ads funded by taxpayer dollars.



In one controversial instance, the Florida Department of Transportation (DOT) ran an ad warning Floridians
about the potential dangers of driving under the influence of cannabis. The ad stated, “DUI crashes increase
in states with legalized marijuana, putting everyone at risk.” While the accuracy of the claim has been
questioned by some experts, the ad has been broadcast widely, reaching voters across Florida. Another DOT-
funded ad featured a sheriff who linked cannabis use to domestic abuse—a claim that critics have labeled as
misleading and unsupported by evidence.

The use of public funds for anti-cannabis campaigns reached new heights last Friday when the Florida
Department of Children and Families (DCF) allocated $4 million from the state’s opioid settlement trust fund
to support anti-Amendment 3 messaging. The trust fund was initially designated for combating the opioid
epidemic and providing resources to affected communities. Opponents argue that diverting this money to the
anti-cannabis effort is a misuse of funds, given that the original purpose was to address opioid addiction
rather than prevent marijuana legalization.

DeSantis Warns Against “Corporate Takeover” by Trulieve

In addition to state-funded campaigns, Governor DeSantis has been actively campaigning against
Amendment 3 at public events, using every opportunity to highlight what he views as the dangers of
legalization. At a town hall event in Cape Coral last week, DeSantis specifically targeted Trulieve’s
involvement in the campaign, calling it a self-serving attempt to monopolize the cannabis market in Florida.

“If you’re against marijuana use generally, this is an easy no, right?” DeSantis stated, addressing attendees at
Grace Baptist Church. “But even if you’re somebody who is more open to it, this is the last way that you
would want to go about doing it.”

The governor claimed that the proposed amendment was crafted primarily to benefit Trulieve, stating, “This
isn’t meant to benefit you. It’s not meant to benefit the state.” DeSantis’s warnings have become a
cornerstone of his campaign, positioning Trulieve as a “corporate giant” that stands to profit enormously if
Amendment 3 passes.

Misinformation and Media Blitzes Flood Airwaves

As the election draws near, media coverage of the cannabis debate has been unrelenting. Both pro- and anti-
Amendment 3 forces are taking to the airwaves to sway public opinion, resulting in a bombardment of
conflicting messages that sometimes blur the line between fact and hyperbole.

The Smart & Safe Florida campaign has emphasized studies from states like Colorado and California, where
legal cannabis has been shown to boost tax revenue and decrease non-cannabis-related arrests. They argue
that legalization will bring similar economic and social benefits to Florida, contributing to job growth and
providing a substantial revenue stream that could be used for public services.

On the other hand, DeSantis and his allies have cautioned that legalization could lead to a rise in crime and
impaired driving, citing examples from other states where cannabis is legal. They argue that the social costs
of cannabis legalization outweigh the potential economic benefits, warning that a permissive stance on
cannabis could lead to unintended public health consequences.

Public Opinion Remains Divided

Recent polls show that Floridians are sharply divided on Amendment 3, with both sides having roughly equal
support among likely voters. The heavy investment in media campaigns has left many Floridians inundated
with messaging from both sides, but it remains unclear if either side has swayed undecided voters.



Some Floridians, particularly those in rural areas, are concerned that legalization could lead to increased drug
abuse and crime in their communities. Conversely, many urban voters see the amendment as a progressive
step toward personal freedom and economic opportunity, especially given the tax revenue generated by
cannabis sales in other states.

In addition, cannabis advocacy groups are working to remind voters of the broader implications of
Amendment 3, which they argue is about more than just legal cannabis. For many supporters, the amendment
represents a shift in Florida’s approach to drug policy and criminal justice reform.

The Path Forward: What’s at Stake on Nov. 5

As the November 5 elections approach, Floridians will decide whether to make recreational cannabis a
constitutional right in their state. The outcome will not only affect the state’s legal landscape but also
potentially influence the national dialogue on cannabis legalization. With a record-breaking budget and
heated arguments on both sides, the battle over Amendment 3 has set a new precedent for cannabis policy
debates in the U.S.

In the final days before the vote, both pro- and anti-legalization groups are pulling out all the stops to
mobilize their supporters. The decision, ultimately, rests with Florida’s voters, who are weighing the
potential benefits of increased tax revenue and personal freedom against concerns over public safety and
corporate influence.

The outcome of this high-stakes election will shape Florida’s approach to cannabis for years to come.
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