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The Evolution of Cannabisin the Beauty and
Wellness Industry: From Defunct Brandsto
Emerging Trends

The Riseand Fall of CBD in Beauty

Five years ago, CBD emerged as the darling of the beauty industry, promising a host of benefits from anti-
inflammatory properties to soothing effects. However, the initial euphoria surrounding CBD has waned,
leaving many wondering what went wrong.

The CBD Boom: A Look Back

Following the passage of the 2018 Farm Bill, hemp legalization opened the floodgates for CBD-infused
products. Beauty brands rushed to incorporate CBD into their formulations, and retailers eagerly embraced
the trend. CBD was touted as a game-changer in skincare, promising to address arange of concerns from
acne to aging.

The Hypevs. Reality

Despite theinitial excitement, the CBD beauty craze faced significant challenges. With an oversaturation of
products flooding the market, consumer confusion was rampant. Brands struggled to differentiate themsel ves,
and retailers grew wary of the category’s sustainability. Moreover, inconsi stent regulations across states
posed logistical hurdles for brands.

The lmpact of COVID-19

The COVID-19 pandemic further exacerbated the challenges facing the CBD beauty industry. As consumer
priorities shifted and economic uncertainty loomed, CBD products struggled to maintain their relevance.
Brands were forced to adapt or face extinction in an increasingly competitive landscape.

Pivoting Amidst Uncertainty
For brands like Saint Jane, pivoting away from CBD proved to be a survival strategy. Recognizing the
shifting market dynamics, they transitioned to focus on alternative formulations, such as active flower-based

products. This strategic shift allowed them to navigate the changing retail landscape and remain relevant to
consumers.

The Future of CBD: A Renaissance on the Horizon



Despite its setbacks, experts remain optimistic about the future of CBD in beauty and wellness. As stigma
surrounding the ingredient dissipates and regulations evolve, there’ s potential for arevival. Formulators are
exploring new ways to incorporate CBD into products, leveraging its calming properties without relying
solely on CBD branding.

Embracing Diver se Applications

CBD’ sresurgence may come in various forms, from spa treatments to THC-infused beverages. Brands are
experimenting with innovative formulations that cater to evolving consumer preferences, offering alternatives
to traditional alcohol consumption.

Looking Ahead: A Beauty-Centric Approach

In the quest for a CBD revival, brands like Sweedies are embracing a beauty-centric strategy. By
emphasizing the tangible benefits of CBD in enhancing beauty routines, they aim to redefine the narrative
surrounding the ingredient and appeal to a broader audience.

Conclusion

While the CBD beauty industry may have faced setbacks, it’s far from over. With ongoing research, evolving
regulations, and innovative formulations, CBD has the potential to reclaim its status as a powerhouse
ingredient in beauty and wellness. As brands adapt to changing consumer preferences and market dynamics,
the future of CBD looks promising, albeit in a different guise than before.

Email: info@cannabisriskmanager.com | Phone: +415-226-4060
© Copyright 2025 Cannabis Risk Manager. All Rights Reserved



