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Why ‘Weed Week’ Still Isn't aThing in Legal
Cities

Why Even Legal Cannabis Markets Avoid Hosting a ‘“Weed Week’
Festival

SAN FRANCISCO — The Cannabis Capital That Still Won't Celebrate Itself. Despite its global reputation as
aprogressive hub for cannabis culture, San Francisco—often hailed as a pioneer in marijuana
legalization—still refuses to roll out the green carpet for a civic celebration akin to Weed Week.

Even asthe city proudly embraces SF Beer Week, Restaurant Week, and even kink-centric events like Folsom
Street Fair, there’ s no officially sanctioned citywide cannabis celebration, not even on 4/20—the unofficial
holiday rooted just across the bay in Marin County.

L egal Cities Embrace Beer and Fine Dining, But Still Shun Cannabis

From Michelin-starred chefs to rare craft beer releases, San Francisco’s local government has long supported
its food and beverage industries through sponsored festivals and themed weeks. Y et when it comes to
cannabis—a billion-dollar industry with strong local roots—the city remains hands-off.

For the second consecutive year, no “official” 4/20 event was held in Golden Gate Park, once the epicenter of
West Coast cannabis celebration. City officials and organizers couldn’t reach an agreement, echoing a
broader national trend in regulated markets.

Most Citieswith Legal Cannabis Still Lack Public 4/20 Events

While afew municipalities like Denver and Ann Arbor managed to host cannabis-themed festivals this April
most citiesin legal states still don’t have Cannabis Week, Weed Week, or any equivalent. Advocates argue
this gap highlights how far the marijuana industry still hasto go in terms of social acceptance and civic
participation.

Bans on Public Cannabis Use Continueto Limit Festival Options

Public consumption laws are one of the main barriersto an official Cannabis Week. In California and most
adult-use states, marijuana useis still banned in public. This contrasts sharply with alcohol, which can be
served in public venues and parks under specia permits.

Cannabis Industry Too Cash-Strapped to Organize L arge-Scale Events

Unlike beer or wine festivals, cannabis events lack strong trade associations or deep funding. SF Beer Week,
for example, is bankrolled by a nonprofit industry group. Meanwhile, many cannabis operators are battling



high taxes, overregulation, and shrinking profit margins.
Decade After Legalization, Most Cities Still Don’t Permit Weed L ounges
Even cannabis lounges—private indoor venues for legal consumption—are rare. Denver, the poster city for

legalization, only has two operating lounges more than ten years after the first sale. In such a climate, hosting
alarge outdoor cannabis festival feels more like fantasy than possibility.

Unlicensed Events Continue as Cannabis Culture Clashes with Regulation

In the absence of sanctioned gatherings, grassroots and unlicensed 4/20 celebrations persist. New York’s
Washington Square Park, for instance, saw another informal cannabis mob scene this year—more reflective
of pre-legalization rebellion than regulated celebration.

Cannabis Tourism Could Be a $17 Billion Industry If CitiesEmbrace It

The hesitation to celebrate cannabisisn’t just cultural—it’s economic. Cities are missing out on tourism
dollars, advocates warn. Victor Pinho, founder of Emerald Farm Tours, says the cannabis tourism industry
has yet to blossom because of inconsistent regulations and local pushback.

Canada Could Overtake U.S. asthe Home of Global Cannabis Festivals

Some believe that if North Americaisto haveits own Cannabis Mardi Gras, it might happen in Canada. The
country has nationwide legalization and fewer federal barriers. But even there, strict consumption laws have
kept weed weeks off the calendar.
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